CAPTURING YOUR VOICE
Through a facilitated interactive
session, Young Leaders will explore
what inspires them most and what

it takes to work in synergy with
others to create impact and
sustainable results.

Parks Forum’s

Young Leaders’ Forum

“Engaging the Next Generation”
Moore Park Golf House, Sydney

23 August, 2010
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MAKING IT HAPP
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8.30 - 9.00 Registrations

9.00 - 9.15 Welcome to Country

9.15 - 9.40 COMMON GROUND - Let’s get ENGAGED! (Introductions
and Purpose)

9.40 - 10.15 | Keynote speaker(s) and discussion

10.15-10.45 | Morning Tea

10.30-12.30 | SESSION 1 -CAPTURING YOUR VOICE - YOUNG

| PROFESSIONALS IN PARKS. What inspires you in your

work? What would you most like to contribute/achieve
through your work? How would you be best supported to
do this?

12.30-1:30 Lunch (Birds of a Feather)

1:30-3:00 SESSION 2 -IDEAS FESTIVAL -GETTING YOUNG PEOPLE
VISITING AND ENGAGING IN PARKS: sharing great tips,
tools, ideas and things that work with your colleagues.

3:00 - 3:30 Afternoon Tea

3:30 - 5:00 SESSION 3 - MAKING IT HAPPEN -Doing whatever we
need to do to walk out of this day, 100% confident that
we have and will make a difference.
WE ARE ENGAGED!

5:00 - 7:00 CLOSE and NETWORKING FUNCTION

Theme Questions

. What MOST inspires you and what would you like to

contribute/achieve through your work?
. How would you be best supported to do this?

. What inspires and motivates youn

Meeting Marketplace (runs throughout)

Capture all of the 'good stuff', the meaningful conversations and rich exchanges that
happen during the informal breaks through a meeting marketplace™. The meeting

marketplace offers a series of ‘stations’ (the ‘smorgasbord of approaches’), with a

eople to visit and become




